
Domestic appliances: Responsible for up to 45 percent 
of electricity consumption.
The consumer is paying increasing attention to electricity con- 
sumption and the resulting costs when buying products. As 
domestic appliances account for between 25 and 45 percent of 
the total electricity used in a household, the energy efficiency of 
electrical and electronic devices is of growing importance.

The consumer wants convenience, features and efficiency.
This is where the competition being run by dena and Koelnmesse 
comes in: Awarding prizes to the most efficient products helps to 
make energy efficiency a mark of quality and is thus a convincing 
argument for its inclusion in high-quality domestic appliances.

Energy efficiency pays off.
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Prizewinning energy 
efficiency in 2008.
The competition for energy-efficient 
coffee machines.
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What you need to know. Competition promotes innovation.

Energy-efficient coffee machines have the edge.
The number of domestic appliances used in German households 
is growing continuously. These include not only the conventional 
coffee machine, but increasingly today’s fully automatic coffee 
machine which can make a whole range of coffees. When buying 
a machine, the customer pays particular attention to the number 
of features offered and increasingly to the amount of electricity 
consumed. Manufacturers with energy-efficient machines in 
their product range therefore have a clear competitive edge on 
the market.

Excellent energy efficiency.
The Deutsche Energie-Agentur GmbH (dena) – the German Energy 
Agency – and Koelnmesse, the Cologne exhibition centre, are 
together calling for entries to a competition for energy-efficient 
appliances for use in the home which is to take place during the 
domotechnica 2008. Our goal: to distinguish energy efficiency 
as a mark of quality. Prizes will be awarded to products which are 
particularly saving with electricity. 

When to enter: Up to the beginning of January 2008.
Win a prize for your energy-efficient coffee machines. You can enter 
your products from 5 November 2007 to 4 January 2008, whereby 
the date of receipt of your application by dena is applicable. We 
look forward to receiving your entry and wish you every success!

Who can take part: The manufacturers of fully automatic 
coffee machines.
All manufacturers of fully automatic coffee machines for private 
households may take part in the competition. The machine must 
have a pump pressure of about 15 bar and be available for sale in 
Germany. The only appliances excluded from the competition are 
those with a direct water connection.

The criteria: The machine must be energy-saving!
The prize winners will be selected by a jury made up of representa-
tives from scientific institutions, the political arena and consumer 
organizations. The entrants must provide a full description of the 
appliance including data on power input and the electricity used 
by the coffee machine in all operating modes. Please see the com-
petition documentation at  for more detailed 
information on the conditions which have been set.

Energy efficiency is as simple as ABC.

A full programme at the domotechnica 2008.
The domotechnica 2008 is the international trade fair for the 
household appliance industry and is being held in Cologne from 
18 to 21 February 2008. The subject of energy efficiency will be given 
special emphasis in its very own exhibition area: The Deutsche 
Energie-Agentur GmbH (dena) – the German Energy Agency – is 
running the competition for coffee machines as part of its 

 together with Koelnmesse. 
More information about the domotechnica can be found at  

 and . 

The Initiative EnergieEffizienz.
The   stands for the efficient use of electricity 
in all consumer sectors. Consumers in private households, trade and 
industry and the services sector are provided with information on 
how to use electricity efficiently and motivated to act accordingly 
through a whole range of campaigns and projects aimed at specific 
target groups. More information on the   
can be found in German at .

How to apply:

Application documentation and detailed information on the competition 

can be obtained from the German-language website stromeffizienz.de. 

Please send your application to the Deutsche Energie-Agentur GmbH (dena) – 

the German Energy Agency – by 4 January 2008. The jury’s decision is final.


